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Abstract 
PURPOSE OF THE RESEARCH, are to knowing the role of public relations Binus TV in 
managing Binus TV image. THE RESEARCH METHODS, used in this research was 
qualitative descriptive. Data source was obtained by depth interview, observation, and 
literature. ANALYSIS,  for analysed the data writer is using the model of Miles and Huberman, 
containing three steps there are reduction, display data and conclusion. RESULT, public 
relations Binus TV do cooperations with UKM, HMJ and community, looking for internal media 
partner, making features program, quality control to their crew, looking for sources for Binusian 
Corner, expanding Binus TV broadcast network, realizations event calendar Binus TV, and 
support/ promotions for news and program division. CONCLUSION, in this research, the role 
of public relations in managing Binus TV image are with publication activities, event, corporate 
image and make a good relationship with public.  (NM) 
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TUJUAN PENELITIAN, ialah mengetahui peran public relations Binus TV dalam mengelola 
brand image Binus TV. METODE PENELITIAN, disini menggunakan metode penelitian 
kualitatif deskriptif. Sumber data di peroleh dengan wawancara mendalam, observasi dan studi 
pustaka.  ANALISIS,  Analisis data menggunakan model Miles dan Huberman dengan tiga 
langkah yaitu reduksi, model data dan penarikan kesimpulan. HASIL YANG DICAPAI, public 
relations menjalin kerjasama dengan UKM, HMJ dan komunitas, mencari  internal media 
partner, membuat program features, Quality Control kepada crew, mencari narasumber Binusian 
Corner, memperluas jaringan siaran Binus TV, merealisasikan event calendar Binus TV, 
mendukung kegiatan/promosi divisi news dan produksi. SIMPULAN, dalam penelitian ini peran 
public relations Binus TV dalam mengelola brand image Binus TV adalah melalui kegiatan 
publikasi, event, citra perusahaan dan hubungan baik dengan publik. (NM) 
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